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ShopKo store manager Dean Mehlberg displays his new remodeled store located on North Webb Road. The 
store, in addition to now meeting guidelines set in the Americans with Disabilities Act, has hired about 30 new 


employees. 


ShopKo upscales image, merchandise, 
makes donation to Special Olympics 


By Pat Dinslage 
The independent 


ShopKo in Grand Island has complet- 
ed its $700,000 remodeling project that 
changed the look and the atmosphere of 
the store. 

The grand opening of the remodeled 
store was held 9 a.m. Saturday and a 
$1,000 check was presented to Grand Is- 
land Special Olympics as part of the cer- 
emonies. 

“ShopKo is proud to support the fine 
work of the Grand Island Special 
Olympics chapter,” said Dean Mehlberg, 
store manager. 

The donation will help pay for the 
transportation of athletes to Special 
Olympics events, the chapter said. 

The remodeling project, which began 
this spring, has changed the trademark 


orange color of the store. The store has 
been repainted inside and out, with new 
carpeting, fixtures, tile, low ceilings, 
walis, and a new window on the mall 
side, Mehlberg said. 

The store also meets guidelines re- 
quired by the Americans with Disabilities 
Act. Restrooms and dressing rooms are 
handicapped-accessible and the wider 
aisles make moving around in wheel- 
chairs much easier. 

The store also has added a new in- 
house optical lab to make prescription 
eyeglasses overnight, Mehlberg said. 

As a result of the remodeling, the 
store has hired about 30 new employees, 
including stockers, cashiers and new de- 
partment people. 

“We did most of our Christmas hiring 
already,” Mehlberg said, and he doesn't 
anticipate adding more employees in the 


near future. 

Departments within the store have 
been changed around. One of the biggest 
changes has been in the clothing depart- 
ment. The store will carry more brand- 
name, quality clothing. Coordinates will 
be matched and displayed in a more 
modern way, he said. 

“We're trying to be more contempo- 
rary,” he said. “We try to feature coordi- 
nates together on focal walls.” 

One of the reasons behind the major 
renovation is “to show that we’re in 
Grand Island for a while. We wouldn’t 
spend all this money if we weren’t going 
to stay,” Mehlberg said. 

\ Another reason behind the change in 
store display and atmosphere is to ap- 
peal to a different age group. 
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